Hotel business is very competitive and this is the reason of strong efforts of hotel keepers to follow and implement the latest technology, product, and marketing trends into their own business. The aim of the article is to point out the new global trends in hotel business and to show how they impact the hotel business in Bratislava. Bratislava, as the capital of Slovakia, is known as the favorite tourist and business travel destination with several global luxury brand hotels established here. The results were achieved through primary and secondary research. Our results and conclusions show that global trends in hotel business positively influence the quality and performance of hotels in Bratislava.
Introduction
Endeavour of product quality improvement and cost reduction leads hotels to seek their ways to solve these problems also through the way of cooperation with the other enterprises in the form of informal and formal agreements, which bring advantages to all participated parties. In this case, we talk about integration groupings, alliances, and networks. Hotels seek ways to improve their performance by innovations in product, processes, management, and marketing. There are many internet sources where they can find information on the latest trends in technology, new products, and services, for example, Hospitality Upgrade, Hotels-online, Hotelsmag.com, etc.. They may join discussion groups on LinkedIn, for example: Top Hotel Projects; International Luxury Hotel Association: Hospitality, Hotels, Travel, Food, Beverage, Tourism, Brand Management, etc.. In the next part, we will show some findings on the latest trends in hotel industry and how they impact the hotel business in Bratislava.
Literature Review
Main driving forces in global economy are considered IT technologies, mobility of people, and tourism, in frame of which hotel businesses as providers of accommodation services play a significant role. Hotels are accommodation facilities for temporary accommodation of guests, which have more than 10 rooms. They offer, except accommodation and catering, also complementary services, entertainment and social services, services to business travellers, and recreation and sport services for active spending of free time (Novacká, Magátová, Bartoš, Benčič, Ivanović, Kubíčková, ..., & Trefil, 2010) .
Hotels offer services not only for visitors, but also for local residents. They contribute conditions for sustainable development with multiplicative effects on national economy rebound mostly in revenues of business in tourism and supply sector, in income from contributions and taxes to state budget, and in employment rate increase, particularly of young and less qualified people.
Product of hotels was defined by several authors (Kotler, 2005; Novacká et al., 2010; Gúčik, 2007; Hollensen, 2011; Horner & Swarbrooke, 2003; Walker, 2002) . As it consists of accommodation, hospitality, and complementary services, has intangible features such as experience of the guest, and is impossible to store it, it is very important to sell as many rooms as possible through several distribution channels with strong marketing efforts based on excellent product for an appropriate price.
Economic sphere has significantly changed thanks to technology and globalization. Consumers are more educated and have better tools, e.g., the internet, which allows them to have a better choice when buying (Kotler, 2005) . These trends appear also in hotel business, where permanent innovations are necessary (Orieška & Smutná, 2013) . Main ways of building the competition advantage are product improvement and creation of the long-term relationships with customers (Lesáková, 2006) .
It is not possible to try the product of hotel in advance and the purchase of this product always represents a certain risk for the customer. From this reason, it is very important for the hotel to gain the customers' confidence. This confidence is empowered by good reputation of the hotel with top-quality services at favourable prices.
In the past, information about hotel was widened mostly by verbal communication. In recent time, internet social networks, such as Twitter and Facebook, allow sharing information much faster to significantly more people. This means a high potential risk according to the fact that unsatisfied customers share their negative experience much more often than the satisfied one. There are some specialized internet portals where people can share their experience in hotels and may also make a reservation of the hotel room, such as Booking.com, Trip Advisor, Expedia, etc.. These global trends influence also hotel business in Slovakia, small country in Central Europe, with about 5.4 million inhabitants and over 3,000 accommodation facilities including 632 hotels, motels, and boatels (Ministry of Transportation, Construction, and Regional Development of the Slovak Republic, 2015).
Performance of tourism accommodation establishments is in the centre of interest of many authors. Novacká and Kočan (2014) focused on destination management, sustainable development, destination branding, and consumer behaviour of foreign guests and closely cooperate with Bratislava Tourist Board. Gúčik and Uličná (2014) dealt with the establishment of chain hotels in Slovakia. Orieška and Smutná (2013) oriented their research to innovation of hotel accommodation services in the Slovak Republic. Malachovský (2013) has published the analysis of development of hotel market in Bratislava in the period of 2001 -2011 . Plesník (2008 and Michálková (2010) examined the definition and valuation of regions and regional networks in tourism. Lee, Reid, and Kim (2012) explored the nature of knowledge sharing in online travel communities. Anderson (2012) has published the results of his research of the impact of social media on lodging performance. Rauch (2014) and Sanghi (2014) defined global trends impacting the hospitality industry. These researchers inspired the author of this paper to aim this research to examine the impact of global trends on hotel business in Bratislava city, as the capital of Slovakia, based on latest available data.
Methodology
This paper aims to point out the new global trends in hotel business and to show how they impact the hotel business in Bratislava. Bratislava is the capital city of Slovakia and is known as the favorite tourist and business travel destination with several global luxury brand hotels established here. We were inspired by Rauch (2014) and Sanghi (2014) in creating the figure of global trends in hotel industry for 2014 (see Figure 1) .
Customers of hotels are sophisticated and they have an access to gain all information they need when selecting the hotel of their choice. Their uncertainty is lower when they find reviews of hotels put by their friends and family members on internet travel pages such as Yelp, Booking.com, Trip Advisor, Expedia, etc.. It is very important for hotel management to review these sites too to be informed about the reactions of their guests and the guests' experience with the services they provide. New technologies also help managers to save their time and money.
Actual Performance of Accommodation Facilities in Bratislava and in Slovakia Regions
In this part, we would like to compare Bratislava with the rest regions in Slovakia, with the purpose to point out that this location has big advantages due to its excellent cultural, political, economic, and social environment with many attractions and events for both tourists and business travellers. These advantages lead to better results in hotels' performance. In past years, this leaded to huge investment in hotel business in luxury hotels segment by strong international hotel companies with branded hotels, and some Slovak investors have established their new independent luxury hotels. Due to crisis, the hotel market became saturated and it caused a decrease in the actual number of hotel facilities in comparison with the last year. The comparison of Bratislava and other regions in Slovakia is shown in Table 1 . From Table 1 , we may see the decrease in capacity and occupancy in Bratislava region in the first quarter of 2014 in comparison with that of the same period in 2013. The largest capacity of accommodation facilities is in Žilina region, and the highest occupancy rate was reached in Trenčín region, where most famous Slovakia spas are located. When comparing the number of accommodation facilities and the number of beds, we may conclude that although Bratislava region has only 221 accommodation facilities, their capacity in the numbers of rooms and beds is comparable with the top regions in Slovakia.
The performance of accommodation establishments in Slovakia regions in 2014 and its comparison to year 2013 is shown in Table 2 . Despite that the year 2013 was very successful, the decrease in the performance of accommodation establishments is very significant and hotels face the need to increase their effort to attract more guests. Bratislava region in this period had the highest turnover for accommodation services to all visitors and the highest turnover for accommodation services to foreign visitors, despite the fact that it reached the worst decrease in turnover from accommodation services by 19.4% in total turnover for accommodation services and by 22.8% in turnover for accommodation services to foreign visitors. Decrease in the average price for accommodation services was 13.2%. On the other side, Bratislava has the highest share of foreign visitors on total turnover and also the highest average price for accommodation services. The latest possible data on visitors and nights spent in Bratislava are given by Bratislava Tourist Board, which pointed out that most visitors come to Bratislava during July and August (Bratislava Tourist Board, 2014a; 2014b) . Results in performance of accommodation services in Bratislava in 2014 demonstrate how sensitive a hotel market in Bratislava is.
Overview of Evaluation of Bratislava Luxury Hotels by Visitors on Selected Internet Travel Portals
Luxury hotels are expected to offer their guests the most memorable experience. To sustain their position on the market due to strong competition and limited demand, they improve their products according to latest trends. They try to achieve better performance results by reducing the costs by applying new technologies in processes, management, and also marketing. Branded hotels mostly use the same technologies as their hotel company to sustain the compatibility of all hotel property management systems (PMS). Independent hotels have to keep their competitiveness by offering original top-quality products and implementing all possible innovations in all their activities.
All luxury hotels in Bratislava have an access to internet, email, and internet reservation systems. It is a necessity due to the fact that internet purchases have a fast growing trend. It is visible in Table 3 , where we can see its development in selected European countries since 2004. In 2014 in Slovakia, 31% of all purchases were realized via the internet.
Hotels in Slovakia may purchase modern PMS also from domestic suppliers, for example, Asseco Solutions or ALTO Slovakia, which actualize them according to all legislative changes. Modern marketing tools, such as cloud solutions, mobile applications, and social marketing, are also affordable for them. Hotels may see feedback from their guests on several internet travel portals. It is very important for them to react on both positive and negative comments to insure that they care about their guests and that the satisfaction of their needs is a priority for them. In our research, we observed an evaluation of all medium and luxury hotels in Bratislava by travelers on internet traveler portals like Booking.com and TripAdvisor.com. The results are given in Table 4 . Hotels could gain maximum 10 points. We can see that the top results were reached by top luxury hotels, and four from five of the 5-star hotels were internationally branded. In luxury segment of 4-and 5-star hotels, there were 13 internationally branded hotels in the top 20. Based on the research result, we may confirm that internationally branded hotels in Bratislava are considered of higher quality and higher satisfaction of guests and they are leaders in all spheres of hotel business.
Conclusion
The aim of the article was to point out the new global trends in hotel business and to show how they impact the hotel business in Bratislava. Bratislava, as the capital city of Slovakia, is known as the favorite tourist and business travel destination with several global luxury brand hotels established here.
According to the research result, we may confirm that internationally branded hotels in Bratislava implement and follow the global trends in hotel industry and as a result, they perform higher-quality services and gain a higher satisfaction of guests. Independent hotels in this very competitive environment have to keep up with them in terms of performance of high-quality services and high satisfaction of their guests by following the global trends in hotel business. It may be seen in the economic results of this region.
Bratislava region had, in 2014, the highest turnover for accommodation services to all visitors and the highest turnover for accommodation services to foreign visitors among all other much larger regions in Slovakia. Bratislava has the highest share of foreign visitors on total turnover and also the highest average price for accommodation services.
